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MEET VIDY

Vidy is an ambitious entrepreneur
based in Austin, Texas. She dreams of
opening her very own cafe called "Niji
Cafe’—a name inspired by the
Japanese word for Rainbow. Her vision
is bold: to create a welcoming coffee
destination that celebrates color,
culture, and community.
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But Vidy s ambitions don't stop there!
She plans to expand Niji Cafe into @
chain across different cities and also
sell her signature coffee beans
worldwide. With such big plans, she
knows she needs to protect her brand —
and that journey starts with
understanding trademarks.
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Texas Cate Chain Expansion

Vidy plans to open her first cotfee shop
and grow it into a full cafe chain across
every major city in Texas. From Houston
to Dallas, Austin to San Antonio, her
goal is to bring her unique coffee
experience to communities statewide.
Each location will reflect her brand
identity, quality, and passion for coffee
culture.

VIDY'S VISION X

Going Beyond Texas

Vidy's ambitions don't stop at the Texas
border. She envisions expanding her
cafe chain nationwide and eventually
selling her signature coffee beans
worldwide.

With a global distribution plan in mind,
Vidy is now evaluating what trademarks
she needs to protect her brand, her cafe
name, her logo, and her coffee bean
products as she scales her business.
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WHAT CAN BE X
TRADEMARKED?

Brand Names & Logos: Your business name, logo design, and distinctive visual identity
can be trademarked. For a coffee shop like Vidy's, this means protecting the unique
name and logo she creates for her cafe chain across Texas and beyond.

Product Names & Packaging: The name of your specific products and their distinctive
packaging can be trademarked. Vidy can protect the brand name of her coffee
beans and the unique look of her packaging as she scales to worldwide sales.

Slogans & Taglines: Catchy phrases and taglines used to market your business are
also trademarkable. A memorable slogan for Vidy's coffee brand can be protected

to ensure no competitor uses it across her expanding cafe chain.
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WHAT VIDY SHOULD TRADEMARK

X

Can Vidy protect her coffee shop name “NIJI CAFE"?

YES! Vidy should trademark her coftee shop name and logo as a top priority. Since
she plans to expand her cafe chain across all cities in Texas and beyond, a
registered trademark will protect her brand identity in every new location. This
prevents competitors from using a similar name or logo and gives her exclusive
rights as she scales her business statewide and nationally.

Coffee Bean Product Line Branding

YES! Since Vidy plans to sell her coffee beans worldwide, she should trademark her

coffee bean product line name and any unique product labels. A trademark for her

bean brand ensures that as she enters new markets outside Texas, no one else can

sell products under her brand name. This protects her revenue stream and builds +
global brand recognition for her cotfee bean business.
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Can Vidy Trademark Her Slogans? +

Yes. Vidy can apply to register her slogans and taglines as trademarks if they
are used to identify and promote her cafe or coffee products, are distinctive
enough, and are not confusingly similar to an existing mark.

Examples:
@ 1) Cafe advertising slogan @ 2) Coffee product tagline
“This cafe will make your day” “All you need is Niji and your mocha”
If used in ads, signage, menus, and If used on packaging, labels, and marketing
promotions to identify Vidy's cafe, this for Vidy's coffee products, this tagline may
slogan may be eligible for trademark be eligible for trademark protection.
protection.

Registration can help prevent competitors from using the same or a confusingly
similar slogan in connection with related goods or services. However, approval is
not automatic. Trademark rights depend on the specific goods/services and use in
commerce.

TAKEAWAY:

Yes, slogans and taglines can be trademarked when they
function as brand identifiers.

WILL MAKE
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+ Can Vidy Trademark
Her Coffee Mug Shape? X

Vidy wants a distinctive coffee mug with a shape that is narrow at the
bottom and includes a handle, unlike the mugs commonly used by other
coffee shops.

When it may OQ What usually cannot
be protected be protected
® The overall shape is distinctive and ® The fact that the mug is unusual
identifies Niji Cafe's coffee products Is not enough by itself.

in the minds of customers.
® A basic container shape or features

® The shape is not functional or needed to hold, pour, or drink coffee
necessary for the mug to work. generally cannot be protected as

: .. : a trademark.
® Registration is not automatic and may

require evidence that customers
associate the shape with Vidy's brand.

Yes, a distinctive mug shape may be trademarkable,
but functional features cannot be protected as a trademark.
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TRADE DRESS - PACKAGING

Can Vidy Trademark the Shape of Her Paper
Packaging?

Vidy wants to move beyond ordinary plastic coffee pouches. Inspired by a clean, premium unboxing experience, she creates
high-quality paper packaging in a trendy clutch-bag shape. Can she trademark it? Yes, potentially, under trade dress law.

How Trade Dress Protects the Can Packaging Shapes Be
Packaging Trademarked?

The Materials Rule: Vidy cannot trademark paper itself. Paper is an

ordinary, functional packaging material that businesses have a right to A custom pcckcging design may function as a

Hee trademark when its overall visual appearance

The Design Rule: She may protect the unique artistic configuration: tells customers who made the coffee, rather
premium paper folded into a non-traditional clutch-bag silhouette. o merely serving 518 @ Gl

The Functionality Test: The clutch shape is decorative. It does not help
the bag hold coffee beans better or reduce manufacturing cost, so its . .
non-functional appearance may qualify for trade-dress protection. The key question is whether the Shdpe acts as a

source identifier—and whether it is non-
The Verdict: Competitors may sell coffee in standard paper bags, but

they cannot copy Vidy's specific protected clutch-bag design. functional.
Category Example Trademarkable? Legal breakdown
Packaging Material Plain paper bags No Generic: businesses have a legal right to use standard paper packaging.
Packaging Shape Paper clutch-bag design ~ Yes, potentially, A unique, non-functional shape can act as a brand identifier.

as trade dress

Brand rule: Packaging can function as a trademark when its overall appearance tells customers who made the coffee, rather than merely serving as a
container.




Can Vidy Trademark the Color Red for Niji Cafe? ¢

L
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THIS CAFE
WILL MAKE

. Yes, but not immediately . What Vidy must prove
A single color may be protected only in The red must be non-functional, used Protect the Niji logo with a color claim and use
connection with specific goods or consistently, and distinctive enough the same red consistently across coffee bags,
services when it identifies the source, not that customers associate that specific mugs, cups, menus, and the cafe interior.
simply because Vidy likes red. shade and overall use with Niji Cafe.

Thi red distincti i Build a recognizable trade-dress portfolio.
Registration is difficult and not automatic. 'S acquired distinctiveness, sometimes The overall combination of color, packaging,
called secondary meaning, requires strong

evidence such as consistent commercial
use, advertising, and customer recognition.

logo placement, and cafe design may be
more protectable than red alone.

Red may become a trademark when customers see it as a source
identifier, not just a decoration.

+

Trademark rights depend on the specific goods and services and the evidence submitted.



Can Vidy Trademark Her Coffee Variant Names?

Potentially. A variant name can function as a trademark when it identifies and distinguishes
the source of the coffee, but the USPTO evaluates how distinctive the name is in context.
A catchy name is not automatically registrable.

May be protectable because it is creative

Rainbow Mocha Fruity variant Strong / suggestive and requires imagination; it does not
literally name an ingredient.

Riskier because an examiner could view it
Dark or chocolate

Darkside Mocha s Moderate / borderline as suggesting or describing a dark roast
or dark chocolate product.

White chocolate Weaker / potentially May face registration limits if it directly
Cloudy Mocha e descriptive describes the drink's appearance, texture,

or ingredients.

The USPTO test

The more a name suggests a brand
rather than describes the flavor,
the stronger its trademark potential.

The name must not be generic.

Merely descriptive names generally need acquired distinctiveness
through customer recognition and commercial use.

Registration is not automatic.




Can Vidy Trademark a Rainbow Circle Monogram Logo? @

Potentially, yes. A stylized NC monogram may function as a trademark if
it identifies Vidy's goods or services, but registration is not automatic.

Why the design is stronger

A custom arrangement of the letters, distinctive typography, and a unique
circle composition can be protected as a composite logo even though the
individual letters N and C remain available for others to use.

What about the rainbow colors?
N I J I C A F E % The rainbow palette can strengthen the logo's visual identity when it is
decorative and used consistently. Vidy generally cannot claim ownership of
rainbow colors by themselves, and color protection depends on the specific

design, goods or services, and evidence of customer recognition.

COFFEE. COMMUNITY. COLOR.

Plain NC N C Weak on its own Letters remain free What Vidy should do

for others
Use the same logo consistently on the website, coffee cups, bags, and

Stylized circle Potentially The overall graphic storefront; conduct a trademark search; and consider registering the
monogram protectable composition matters complete stylized logo rather than plain "NC" alone.
Rainbow NC Potentially stronger P.rot.ect!on depends on use,
ircle | -. isual identit distinctiveness, and the
circie logo - visual iaentity specific fiIing

+

Protect the distinctive logo as a whole,
not the letters or rainbow colors by themselves.




Can Vidy Trademark the Number "No. 13" for Her Coffee? &

The legal hurdles +

Yes, a.anmbe.r.can func.tlo.n as.a trademark Informational trap
when it identifies and distinguishes the source P

) o . A number may be weak or merely descriptive if
of goods. Registration is not automatic and consumers would read it as a weight, measurement,
depends on how the number is used and the roast level, year, percentage, batch number, or other
applicable trademark requirements. product information.

... Context matters
Why b1 may be distinctive Vidy should use "No. 13" consistently as the name

of the blend, not as a label for a recipe iteration,
bin, batch, or product specification.

The number 13 has no inherent connection to
coffee beans, flavor, caffeine, or a coffee
characteristic, so it may be arbitrary when used as
a blend name. This could make it stronger than a Evidence and clearance

number that describes a product feature, but A trademark search and evidence of source identifying

approval is not guaranteed. use are important; approval is never guaranteed.

A brand
name, not
product
information

4®» Famous number marks—Chanel No. 5,

8" | evis 501, and 7-Eleven—show that
numbers can serve as brand identifiers.
Their protection does not automatically
apply to Vidy.

o Blend No. 100 Descriptive Weak May describe a product feature or ingredient percentage.
9 No. 12 Measurement or product data Weak May be read as a 12-ounce size or other standard information.
+ Q No. 13 Arbitrary brand name Potentially stronger Unre!ated 0 °°ff,ee lchafracterlstlcs ) e
consistently as Vidy's signature blend name.

N4 GAFE Use No. 13 as a consistent brand identifier, not as product information.



Can Vidy Trademark Her Domain Name?

Vidy registers nijicofe.com so customers can order beans online and find her cafe
locations. Owning the internet address does not automatically create trademark
@

rights. The wording in the domain can function as a trademark only when it identifies
the source of the goods or services.

The Legal Split: Registration vs. Protection

omain Registration (The Address) 2. Trademark Protection (The Identifier)

What it does: Protects the brand name used
in commerce and can help stop confusing
similar names.

such as nijicoffee.com, under domain registrar rules.

The rule: If Vidy uses www.nijicoffee.com only as The r'ule: If Vidy pres.ents nijicoffee.com
contact information on a receipt or business card, prominently as the primary brand name on

it functions as an address, not a trademark. coffee bags, takaaaway cups, and retail apparel,
it may be considered a source identifier

depending on the specific use and examination.

Domain Name vs.Trademark

‘ Branding Element ‘ Example @' Legal Purpose o Can It BeTrademark?

o What it does: Reserves the exact digital location,

©
o

Yes: It can function as a
Brand Identifier NIJI CAFE Protects the name, logo, and L. , o
brand identity in the marketplace. distinct source identifier.

Only if: It is used directly

Reserves the exact kaai h .
@ Internet Address nijicafe.com on packaging as the main

digital location under , ,
. . brand signature, not just as
domain registrar rules. )
an address link.

A domain is an address. A trademark is a brand identifier.

Practical strategy
Register the core brand name 'Niji Coffee' as the primary trademark first, then use the

domain consistently across packaging, cups, menus, and the website.




The Takeaway: 0)
Securing Your Brand Shield

Transforming Creative Ideas into Legally Protected Assets

We covered shapes, packaging, colours, variant names, initials,
and domains. A business may protect many kinds of distinctive
brand signatures, including names, logos, sounds, scents, or
motion marks, depending on the jurisdiction and legal
requirements.

A great brand tells customers who made the product.
0 Protect distinctive identity early so imitators cannot
trade on your hard work.

o

Legal Disclaimer

=)
)
o
o

Audit your assets:
separate functional features from
decorative brand signatures.

Layer your IP:

consider design-patent protection for
eligible product designs and trademark
protection for source identifying brand
elements.

Build recognition early:

use distinctive logos and layouts
consistently to strengthen brand
recognition and any evidence
required for protection.

The information presented in this article/presentation is for general educational and informational purposes only. It
does not constitute formal legal advice, nor does it create an attorney-client relationship. Trademark laws, application
requirements, and registration outcomes vary by jurisdiction and are evaluated on a case-by-case basis. For specific
legal guidance regarding your business assets, brand protection strategies, or trademark filings, please consult with a

qualified Intellectual Property (IP) attorney.
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